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ColGACare
ColGACare is an insurance-free, 
membership-based, Direct Primary  
Care (DPC) and Acute Care practice.
Even though the logo does have some 
merit being the towns water tower, it 
could use something to explain their 
story more and be more impactful.

Preston’s A Burger Joint
This is a restaurant that serves  
midwest burgers to the customers.
This logo falls short of what you would 
expect for a restaurant that  
only servers burgers, this logo needs 
some work to really reflect what this 
place is all about.

Ecolab
Ecolab is a global sustainability leader 
offering water, hygiene, and infection 
prevention solutions and services  
that protect people.
This logo at first glance did not  
give the safe and protective feel  
that it should. This could be better if it 
related more to the company itself.

Merry Maids
A home cleaning service designed 
around the concept that people should 
spend less time cleaning and more time 
doing the things they love.
This logo could be pushed farther to 
help them stand out more and also  
help to attract more customers.

United Way
They are a collaboration of donors, 
volunteers, organizations, and  
experts united around the shared  
sense of purpose to reduce poverty  
in our community.
While the logo they have work, I  
feel that it does not show unity  
very well, and if it did it would help  
to elevate it more.

Heatland Bank
Local farmers, cultivating crops for a 
living, kept their banking local, thus 
building neighborhood financial sytem. 
This logo is very well done, it plays into 
the history of the farm town, while also 
being very professional in appearance.

Wolf Ridge Brewing 
Wolf Ridge is one of Columbus’ premier 
dining and drinking destinations, with 
their quality food and drink.
This logo is very nicely done, the  
wolf is not taking too much away  
from the name and vice versa.

Worthington Industries
Worthington Industries is one of 
the world’s leading diversified metal 
processing companies.
I think that the logo they have fits their 
idea well and does not take away from 
what they are trying to do.

New Era Technology
New Era Technology is a community  
of like-minded, like-hearted people  
who share the same vision and values.
This logo is very playful and I  
think it fits very well with their  
ideal and beliefs.

Oasis Senior Advisors
They find the best senior housing 
situation for yourself or your loved one.
This logo works well with the goal of 
the company and the name.
The logo helps to show that this place 
will have peace and tranquility for you 
or your family member.

Professional Retail Manufacturing Service Non-Profit
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United Way                360 S 3rd St Columbus, OH 43215                     (614) 227-2700

Dear Frank Packard,

I hope this letter finds you in good health and high spirits. I am writing to express my admiration and support 
for the incredible work that United Way has been doing in our community. As a representative of Columbus 
Foundation, I have had the privilege of witnessing firsthand the positive impact that United Way has made 
on the lives of individuals and families in need. Your dedication to improving education, income stability, 
and health outcomes is truly commendable.

I am particularly impressed by the way United Way collaborates with local businesses, nonprofits, 
and community members to create sustainable solutions and address the root causes of social issues.  
Your focus on long-term impact and measurable results sets you apart as a leader in the nonprofit sector.  
In recognition of the invaluable contributions made by United Way, Columbus Foundation would like 
to express our commitment to supporting your cause. We would be honored to explore opportunities for 
partnership, whether through employee volunteering, fundraising campaigns, or corporate sponsorships.

Please let us know how we can best contribute to your mission. We are eager to collaborate and make a 
meaningful difference in our community alongside United Way. Thank you for your time and consideration. 
We look forward to the possibility of working together to create positive change.

Sincerely,

Mark Fluharty

Mark Fluharty

Mark Fluharty
Assistant Manager360 S 3rd StColumbus, OH 43215

(614) 227-2700mfluharty@unitedway.com
unitedway.org
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United Way

Black

White

Pantone 7729 C

Pantone 3278 C

Pantone 802 C

C: 95 Y: 40 M: 75 
K: 36 | R: 0 G: 87 
B: 69 | 005745

C: 100 Y: 11 M: 70 
K: 1 | R: 0 G: 152 
B: 119 | 009877

C: 67 Y: 0 M: 100 
K: 0 | R: 91 G: 186 
B: 71 | 5bba47
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Ecolab                  2830 Johnstown Rd Columbus, OH 43219               (614) 476-3225

ecoecoeco
LLLAAABBB

Dear Juliann Jandric,

I hope this letter finds you well. I am writing to express my admiration for Ecolab and the 

exceptional services it provides in the field of pediatric care and health. As a Doctor at Grant 

Medical Center, I have had the opportunity to witness the positive impact that  

Ecolab has made in the industry.  Your commitment to sustainability, innovation, and 

customer satisfaction is truly commendable.

I would like to take this opportunity to express my interest in exploring potential 

collaboration or partnership opportunities with Ecolab. Our company shares a similar  

vision of childrens health, and I believe that together, we can create a significant impact 

in the market. I have thoroughly researched Ecolab’s products and services, and I am 

impressed by the high quality and effectiveness they offer. The testimonials and success 

stories from your satisfied clients further strengthen my confidence in Ecolab’s capabilities.

I would appreciate the opportunity to discuss how our companies can work together 

to achieve mutual growth and success. I am confident that our combined expertise and 

resources can lead to innovative solutions and improved outcomes for our respective  

clients. Please let me know if you would be available for a meeting or conference call at  

your convenience. I would be delighted to provide more information about our company 

and discuss potential collaboration opportunities further. Thank you for considering my 

request. I look forward to the possibility of working together with Ecolab.

Yours sincerely,

Darrell Brown

Darrell Brown

John Doe

1234 North St

Akron, OH 44203

ecoecoeco
LLLAAABBB

Ecolab  2830 Johnstown Rd Columbus, OH 43219

ecoecoeco
LLLAAABBB

Darrell Brown
District Manager

2830 Johnstown Rd

Columbus, OH 43219

(614) 476-3225

dbrown@ecolab.com

ecolab.com
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Pantone 7552 C 
C: 42 Y: 59 M: 100 K: 34 |  
R: 116 G: 83 B: 33 | 745321

Pantone 144 C
C: 3 Y: 54 M: 100 K: 0 |  
R: 239 G: 139 B: 34 | ef8b22

Pantone 802 C
C: 67 Y: 0 M: 100 K: 0 |  
R: 91 G: 186 B: 71 | 5bba47

Pantone Yellow C
C: 3 Y: 9 M: 100 K: 0 |  
R: 251 G: 220 B: 0 | fbdc00

Pantone Red 032 C
C: 0 Y: 93 M: 76 K: 0 |  
R: 239 G: 55 B: 66 | ef3742

Heading Text
Subtext 

Body Text

Heading for Ads

Typography
Besides the mark itself, typography is the second most 
important part of the brand’s identity. The goal is to be 
consistant and similar all throughout without being too 
repetitive. Below is an example of correct usage of the 
typefaces and where to use them.

Color
The proper use of  
these colors enhance  
the identity of Preston’s  
Burger Joint. The color 
family was chosen to  
attract customers and  
make them want a  
burger. These colors  
all correlate to food that 
you would likely see on  
a burger and should be  
the only colors used.  
All ads, including printed 
work and digital, must  
use these colors to  
ensure that feeling.

Postino Std Italic

Postino Std Regular

Arial Regular

Modesto Poster Italic

Preston’s Burger Joint
The Best Burgers Around

We sell an assortment of different burgers and drinks.

The Best Burgers  
At The Best Price!
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Home Page

About Us       C ontactMenu       E vents

Preston’s 
Burger 
Joint

ALL ABOUT US
We are a midwestern burger joint in Columbus, OH. 

Our food is sourced locally and made to order.

Become a Vip

Join Our Team

Our team is ready to serve all of your dining needs. 
We are happy and ready to help. Using the best 
ingredients, we promise your stomach will be full 
and your spirit will be high.

Wanting to be a part of an amazing 
team and work to make people happy.  
Well, look no further...

Click Here

Be the first to receive updates 
on exclusive events, secret 
menus, special offers/discounts, 
loyalty rewards and more!

Just click the link and get started!

Preston’s Burger Joint

Join Here

C   2023

Website 
Interior Page
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I learned to drive when I was 12,
So my mom could pass out.

I’m quiet, I try to do  
everything right,
But they’re never happy.

I’m the best hitter on my team,
But my dad slams more double 
than me every game.

Nobody picks on me at  school,
That happens when I get home.

I’m the only one who can help me. Don’t force your kids to be  
your parent.

One in four children under age 18 in the United 
States  is affected by a parent’s abuse of alcohol.

For more information and help vist our website at 
(al-anon.org) or scan the QR code.

Reenie Beenie:
Regular

Microsoft New Tai Lue:
Regular

Typefaces/Hooks
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One in four children under age 18 in the United States 
 is affected by a parent’s abuse of alcohol.
For more information and help vist our website at 
(https://al-anon.org/) or scan the QR code.

Nobody picks on 
me at school,

That happens when I get home.

One in four children under age 18 in the United States 
 is affected by a parent’s abuse of alcohol.

For more information and help vist our website at 
(https://al-anon.org/) or scan the QR code.

I’m the best 
hitter on the 
team,

But my dad slams more doubles than me.

One in four children under age 18 in the United States 
 is affected by a parent’s abuse of alcohol.

For more information and help vist our website at 
(https://al-anon.org/) or scan the QR code.

I learned to drive 
when I was 12,

Because my mom was always  
passed out in the back seat.

One in four children under age 18 in the United States 
 is affected by a parent’s abuse of alcohol.
For more information and help vist our website at 
(https://al-anon.org/) or scan the QR code.

I’m quiet, I try to do 
everything right,

But they’re never happy.

Digital Roughs



Digital Roughs

For more information and help vist our website 
at (al-anon.org) or scan the QR code.

Nobody picks  
on me at school,

That happens 
when I get home.

�������
for families & friends of alcoholics

I’m the best hitter 
on my team.

But my dad slams 
more doubles than  
me every game.

One in four children under age 18 in the United 
States  is affected by a parent’s abuse of alcohol.

For more information and help vist our website 
at (al-anon.org) or scan the QR code. �������

for families & friends of alcoholics

I learned to drive 
when I was 12,

So my mom can  
pass out.

One in four children under age 18 in the United 
States  is affected by a parent’s abuse of alcohol.

For more information and help vist our website 
at (al-anon.org) or scan the QR code. �������

for families & friends of alcoholics

I’m quiet, I try to 
do everything right,

But they’re 
never happy.

One in four children under age 18 in the United 
States  is affected by a parent’s abuse of alcohol.

For more information and help vist our website 
at (al-anon.org) or scan the QR code. �������

for families & friends of alcoholics
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Don’t force 
your kids to be 
your parent.
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C=0 Y=100 M=100 
K=0

Lucida Sans:
Regular
Italic
Bold

C=0 Y=0 M=0 K=100

C=0 Y=0 M=0 K=0

Eras Demi ITC:
Regular

Type/Color

Imapact:
Regular
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Will the Console
Race Continue
Does Xbox and Playstation’s  
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4/11/23 Issue #2

Game of 
The Year 
Best game of 2023!

RAGEQUIT
Stop Raging, Start Gaming

4/11/23 Issue #1

RAGEQUIT
Newly Released 

Top games released!Games That Last 

the Test of Time

Games that never grow old!

What’s Next

Games to be released!

Will the Console 

War Continue

Does Xbox and Playstation’s  

epic battle continues on?

Stop Raging, Start Gaming

Game of 
The Year 

Best game of 2023!

Best Newly Released Games
5....Sons of the Forest
9....Elden Ring
11....High on Life
13....Hogwarts Legacy
15....Dead Space
17....Risen

Games To Last the Test of Time
19....Gears of War
21....Battlefront
23....Titanfall 2
25....Call of Duty
27....Assassin’s Creed
29....Left 4 Dead

What’s to Come Next
31....Escape From Tarkov
33....Sea of Thieves
35....Yugioh Master Duel
37....Final Fantasy
39....Suicide Squad
41....League of Legends
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The Console War
The epic battle continues on.

Pages: 3-4

Game of The Year
Learn about the BEST game of 2023.

Pages: 43-44

In the latest salvo of an almost two-decade console 
war between Microsoft and Sony, both Sony’s 
Playstation 5 and Microsoft’s Xbox Series S/X were 
launched last week.

With increased spending on videogames due to 
ongoing quarantine and travel restrictions, the launches 
have been described as historically significant.

As is typical for a “next-generation” launch, both 
consoles sport significant boosts to computing power, 
support 4K graphics and offer faster performance 
and loading times. But unlike previous launches, they 
present starkly different visions for the future of video 
gaming.

Sony continues to focus on providing exclusive content. 
Meanwhile, Microsoft yesterday launched its Project xCloud 
game streaming service in Australia — the most recent step in 
a wider trend towards embracing a subscription-based business 
model.

For a long time, new consoles had been primarily marketed 
around “platform exclusive” titles available only for that 
console.

Sony and Microsoft have in the past paid millions to 
developers for exclusivity deals. In 2010, Microsoft paid 
Rockstar Games US$75,000,000 to stop Grand Theft Auto IV 
from becoming a Playstation 3 exclusive.

Sony’s recent PS5 launch carries on this tradition. The console 
is marketed in terms of first-party exclusives, such as those 
developed by Naughty Dog (Uncharted, The Last of Us) and 
Sony Computer Entertainment’s Santa Monica Studio (God of 
War).

Sony has also had great success selling hardware peripherals 
that make its consoles more attractive, evident in recent 
quarterly revenues. The PlayStation virtual reality headset 
sold more than five million units worldwide during the last 
generation.

That said, although Sony vastly outsold Microsoft with the 
PS4 last generation, it seems in 2020 Microsoft has shifted the 
goalposts of success.

As Phil Spencer notes, Microsoft’s aim is no longer to sell the 
most consoles, but to accumulate the most players, irrespective 
of where they’re playing. The console itself is now almost 
secondary.

For instance, Microsoft’s Game Pass subscription service, 
launched in 2017, provides access to Xbox titles across both 
Xbox consoles and PC. Game Pass follows a similar model to 
Netflix, wherein users pay a monthly fee to access a library of 
content.

And although having a Game Pass membership isn’t 
mandatory, Microsoft reports 70% of X/S console users do.

3

On the surface, subscription gaming seems to offer better value for 
money in terms of access to content, as gamers don’t have to buy the 
games outright.

But as has been the case with competing television and film 
streaming services, should subscription gaming become more 
common, paying for a range of subscriptions may become costly — 
especially if certain games are exclusive to certain services.

The Game Pass service uses “cloud gaming” technology. Whereas 
consoles provide the local computing hardware needed to play 
games, cloud gaming involves streaming games over the internet, 
from a host’s remote servers to the user’s device.

In the past, this hasn’t worked well due to “high latency”. This 
refers to the delay between making an input (such as shooting a 
character) and seeing the result (the character being shot).

However, with improved computing power, internet speeds and 
clever design tricks, cloud gaming is becoming a crowded market, 
with big tech companies including Google and Amazon joining in, 
too.

Sony began experimenting with cloud gaming in 2014 with PS 
Now. This service allows the streaming of older titles, such as PS3 
games. And while Sony continues to offer PS Now for the PS5, and at 
a cheaper price point than Microsoft’s Game Pass, the PS Now is still 
focused on old games.

On the other hand, Microsoft is aggressively pushing its new 
Project xCloud. This service, which comes bundled with the 
GamePass, allows users to stream certain newer Xbox games directly 
to their smartphone or tablet, without even needing to own an Xbox 
console.

Clearly, Micosoft’s focus is on players, not consoles. Considering 
the massive impact smartphones are having on who plays games 
(and how often), Microsoft may be setting itself up to engage a much 
larger audience than ever before.

In light of Microsoft’s shifting approach, we’re now in a situation 
where two winners will likely take large chunks of different markets, 
by doing different things.

This War is on You!
By: Marcus Carter
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On the surface, subscription gaming seems to offer better value for 
money in terms of access to content, as gamers don’t have to buy the 
games outright. But as has been the case with competing television 
and film streaming services, should subscription gaming become 
more common, paying for a range of subscriptions may become 
costly — especially if certain games are exclusive to certain services.

The Game Pass service uses “cloud gaming” technology. Whereas 
consoles provide the local computing hardware needed to play 
games, cloud gaming involves streaming games over the internet, 
from a host’s remote servers to the user’s device.

In the past, this hasn’t worked well due to “high latency”. This 
refers to the delay between making an input (such as shooting a 
character) and seeing the result (the character being shot). However, 
with improved computing power, internet speeds and clever design 
tricks, cloud gaming is becoming a crowded market, with big tech 
companies including Google and Amazon joining in, too.

Sony began experimenting with cloud gaming in 2014 with PS 
Now. This service allows the streaming of older titles, such as PS3 
games. And while Sony continues to offer PS Now for the PS5, and at 
a cheaper price point than Microsoft’s Game Pass, the PS Now is still 
focused on old games.

On the other hand, Microsoft is aggressively pushing its new 
Project xCloud. This service, which comes bundled with the 
GamePass, allows users to stream certain newer Xbox games directly 
to their smartphone or tablet, without even needing to own an Xbox 
console.

Clearly, Micosoft’s focus is on players, not consoles. Considering 
the massive impact smartphones are having on who plays games 
(and how often), Microsoft may be setting itself up to engage a much 
larger audience than ever before. In light of Microsoft’s shifting 
approach, we’re now in a situation where two winners will likely take 
large chunks of different markets, by doing different things.

This War is on You!
By: Marcus Carter

In the latest salvo of an almost two-decade console war 
between Microsoft and Sony, both Sony’s Playstation 5 and 
Microsoft’s Xbox Series S/X were launched last week. With 
increased spending on videogames due to ongoing quarantine 
and travel restrictions, the launches have been described as 
historically significant.

As is typical for a “next-generation” launch, both consoles 
sport significant boosts to computing power, support 4K 
graphics and offer faster performance and loading times. But 
unlike previous launches, they present starkly different visions 
for the future of video gaming.

Sony continues to focus on providing exclusive content. 
Meanwhile, Microsoft yesterday launched its Project xCloud 
game streaming service in Australia — the most recent step in 
a wider trend towards embracing a subscription-based business 
model.

For a long time, new consoles had been primarily marketed 
around “platform exclusive” titles available only for that 
console. Sony and Microsoft have in the past paid millions 
to developers for exclusivity deals. In 2010, Microsoft paid 
Rockstar Games US$75,000,000 to stop Grand Theft Auto IV 
from becoming a Playstation 3 exclusive.

Sony’s recent PS5 launch carries on this tradition. The console 
is marketed in terms of first-party exclusives, such as those 
developed by Naughty Dog (Uncharted, The Last of Us) and 
Sony Computer Entertainment’s Santa Monica Studio (God of 
War).

Sony has also had great success selling hardware peripherals 
that make its consoles more attractive, evident in recent 
quarterly revenues. The PlayStation virtual reality headset 
sold more than five million units worldwide during the last 
generation.

That said, although Sony vastly outsold Microsoft with the 
PS4 last generation, it seems in 2020 Microsoft has shifted the 
goalposts of success. As Phil Spencer notes, Microsoft’s aim is 
no longer to sell the most consoles, but to accumulate the most 
players, irrespective of where they’re playing. The console itself 
is now almost secondary.

For instance, Microsoft’s Game Pass subscription service, 
launched in 2017, provides access to Xbox titles across both 
Xbox consoles and PC. Game Pass follows a similar model to 
Netflix, wherein users pay a monthly fee to access a library of 
content. And although having a Game Pass membership isn’t 
mandatory, Microsoft reports 70% of X/S console users do.
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This War is on You!
By: Marcus Carter

For a long time, new consoles had been primarily marketed around “platform exclusive” titles available only for that 
console. Sony and Microsoft have in the past paid millions to developers for exclusivity deals. In 2010, Microsoft paid 
Rockstar Games US$75,000,000 to stop Grand Theft Auto IV from becoming a Playstation 3 exclusive.

Sony’s recent PS5 launch carries on this tradition. The console is marketed in terms of first-party exclusives, such as those 
developed by Naughty Dog (Uncharted, The Last of Us) and Sony Computer Entertainment’s Santa Monica Studio (God of 
War).

Sony has also had great success selling hardware peripherals that make its consoles more attractive, evident in recent 
quarterly revenues. The PlayStation virtual reality headset sold more than five million units worldwide during the last 
generation.

That said, although Sony vastly outsold Microsoft with the PS4 last generation, it seems in 2020 Microsoft has shifted the 
goalposts of success. As Phil Spencer notes, Microsoft’s aim is no longer to sell the most consoles, but to accumulate the 
most players, irrespective of where they’re playing. The console itself is now almost secondary.

For instance, Microsoft’s Game Pass subscription service, launched in 2017, provides access to Xbox titles across both 
Xbox consoles and PC. Game Pass follows a similar model to Netflix, wherein users pay a monthly fee to access a library of 
content. And although having a Game Pass membership isn’t mandatory, Microsoft reports 70% of X/S console users do.

On the surface, subscription gaming seems to offer better value for money in terms of access to content, as gamers don’t 
have to buy the games outright. But as has been the case with competing television and film streaming services, should 
subscription gaming become more common, paying for a range of subscriptions may become costly — especially if certain 
games are exclusive to certain services.

The Game Pass service uses “cloud gaming” technology. Whereas consoles provide the local computing hardware needed 
to play games, cloud gaming involves streaming games over the internet, from a host’s remote servers to the user’s device.

In the past, this hasn’t worked well due to “high latency”. This refers to the delay between making an input (such as 
shooting a character) and seeing the result (the character being shot). However, with improved computing power, internet 
speeds and clever design tricks, cloud gaming is becoming a 
crowded market, with big tech companies including Google and 
Amazon joining in, too.

Sony began experimenting with cloud gaming in 2014 with 
PS Now. This service allows the streaming of older titles, such as 
PS3 games. And while Sony continues to offer PS Now for the 
PS5, and at a cheaper price point than Microsoft’s Game Pass, 
the PS Now is still focused on old games.

On the other hand, Microsoft is aggressively pushing its new 
Project xCloud. This service, which comes bundled with the 
GamePass, allows users to stream certain newer Xbox games 
directly to their smartphone or tablet, without even needing to 
own an Xbox console.

Clearly, Micosoft’s focus is on players, not consoles. 
Considering the massive impact smartphones are having on 
who plays games (and how often), Microsoft may be setting 
itself up to engage a much larger audience than ever before. In 
light of Microsoft’s shifting approach, we’re now in a situation 
where two winners will likely take large chunks of different 
markets, by doing different things.

In the latest salvo of an almost two-
decade console war between Microsoft 
and Sony, both Sony’s Playstation 
5 and Microsoft’s Xbox Series S/X 
were launched last week. With 
increased spending on videogames 
due to ongoing quarantine and travel 
restrictions, the launches have been 
described as historically significant.  
As is typical for a “next-generation” 
launch, both consoles sport significant 
boosts to computing power, 
support 4K graphics and offer faster 
performance and loading times. But 
unlike previous launches, they present 
starkly different visions for the future 
of video gaming.  

Sony continues to focus on 
providing exclusive content. 
Meanwhile, Microsoft yesterday 
launched its Project xCloud game 
streaming service in Australia — the 
most recent step in a wider trend 
towards embracing a subscription-
based business model.
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For a long time, new consoles had been primarily marketed around “platform exclusive” 
titles available only for that console. Sony and Microsoft have in the past paid millions to 
developers for exclusivity deals. In 2010, Microsoft paid Rockstar Games US$75,000,000 

to stop Grand Theft Auto IV from becoming a Playstation 3 exclusive. Sony’s recent PS5 launch 
carries on this tradition. The console is marketed in terms of first-party exclusives, such as those 
developed by Naughty Dog (Uncharted, The Last of Us) and Sony Computer Entertainment’s 
Santa Monica Studio (God of War).

Sony has also had great success selling hardware peripherals that make its consoles more 
attractive, evident in recent quarterly revenues. The PlayStation virtual reality headset sold 
more than five million units worldwide during the last generation. That said, although Sony 
vastly outsold Microsoft with the PS4 last generation, it seems in 2020 Microsoft has shifted the 
goalposts of success. As Phil Spencer notes, Microsoft’s aim is no longer to sell the most consoles, 
but to accumulate the most players, irrespective of where they’re playing. The console itself is now 
almost secondary.

For instance, Microsoft’s Game Pass subscription service, launched in 2017, provides access 
to Xbox titles across both Xbox consoles and PC. Game Pass follows a similar model to Netflix, 
wherein users pay a monthly fee to access a library of content. And although having a Game Pass 
membership isn’t mandatory, Microsoft reports 70% of X/S console users do. On the surface, 
subscription gaming seems to offer better value for money in terms of access to content, as  
gamers don’t have to buy the games outright. But as has been the case with competing  
television and film streaming services, should subscription gaming become more common, 
paying for a range of subscriptions may become costly — especially if certain games are 
exclusive to certain services.

The Game Pass service uses “cloud gaming” technology.  
Whereas consoles provide the local computing hardware needed 
to play games, cloud gaming involves streaming games over the 
internet, from a host’s remote servers to the user’s device. In the 
past, this hasn’t worked well due to “high latency”. This refers to 
the delay between making an input (such as shooting a character) 
and seeing the result (the character being shot). However, with 
improved computing power, internet speeds and clever design tricks, 
cloud gaming is becoming a crowded market, with big tech companies 
including Google and Amazon joining in, too.

Sony began experimenting with cloud gaming in 2014 with PS Now. 
This service allows the streaming of older titles, such as PS3 games. And 
while Sony continues to offer PS Now for the PS5, and at a cheaper price 
point than Microsoft’s Game Pass, the PS Now is still focused on old 
games.

On the other hand, Microsoft is aggressively pushing its new Project 
xCloud. This service, which comes bundled with the GamePass, allows users 
to stream certain newer Xbox games directly to their smartphone or tablet, 
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In the latest salvo of 
an almost two-decade 
console war between 

Microsoft and Sony, both Sony’s 
Playstation 5 and Microsoft’s 

Xbox Series S/X were launched last 
week. With increased spending on 

videogames due to ongoing quarantine 
and travel restrictions, the launches have 
been described as historically significant.  
As is typical for a “next-generation” 
launch, both consoles sport significant 
boosts to computing power, support 4K 
graphics and offer faster performance 
and loading times. But unlike previous 
launches, they present starkly different 
visions for the future of video gaming.  

Sony continues to focus on 
providing exclusive content. 
Meanwhile, Microsoft yesterday 
launched its Project xCloud game 
streaming service in Australia — the 
most recent step in a wider trend 
towards embracing a subscription-
based business model.
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future of video gaming.  
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gamers don’t have to buy the games outright. But as 
has been the case with competing television and film 
streaming services, should subscription gaming become 
more common, paying for a range of subscriptions may 
become costly — especially if certain games are exclusive 
to certain services.

The Game Pass service uses “cloud gaming” technology.  
Whereas consoles provide the local computing hardware 
needed to play games, cloud gaming involves streaming 
games over the internet, from a host’s remote servers to 
the user’s device. In the past, this hasn’t worked well due 
to “high latency”. This refers to the delay between making 
an input (such as shooting a character) and seeing the 
result (the character being shot). However, with improved 
computing power, internet speeds and clever design tricks, 
cloud gaming is becoming a crowded market, with big tech 
companies including Google and Amazon joining in, too.

Sony began experimenting with cloud gaming in 2014 
with PS Now. This service allows the streaming of older 
titles, such as PS3 games. And while Sony continues to 

offer PS Now for the PS5, and at a cheaper price point  
than Microsoft’s Game Pass, the PS Now is still focused  
on old games.

On the other hand, Microsoft is aggressively pushing its 
new Project xCloud. This service, which comes bundled 
with the GamePass, allows users to stream certain newer 
Xbox games directly to their smartphone or tablet, without 
even needing to own an Xbox console.  Clearly, Micosoft’s 
focus is on players, not consoles. Considering the massive 
impact smartphones are having on who plays games 
(and how often), Microsoft may be setting itself up to 
engage a much larger audience than ever before. In light 
of Microsoft’s shifting approach, we’re now in a situation 
where two winners will likely take large chunks of different 
markets, by doing different things.

Sony continues to focus on providing exclusive 
content. Meanwhile, Microsoft yesterday 
launched its Project xCloud game streaming 

service in Australia — the most recent step in a wider trend 
towards embracing a subscription-based business model. For a long 

time, new consoles had been primarily marketed around “platform exclusive” titles 
available only for that console. Sony and Microsoft have in the past paid millions to 

developers for exclusivity deals. In 2010, Microsoft paid Rockstar Games US$75,000,000 
to stop Grand Theft Auto IV from becoming a Playstation 3 exclusive. Sony’s recent PS5 launch 

carries on this tradition. The console is marketed in terms of first-party exclusives, such as those 
developed by Naughty Dog (Uncharted, The Last of Us) and Sony Computer Entertainment’s Santa 

Monica Studio (God of War).
Sony has also had great success selling hardware peripherals that make its consoles more attractive, evident in 

recent quarterly revenues. The PlayStation virtual reality headset sold more than five million units worldwide during 
the last generation. That said, although Sony vastly outsold Microsoft with the PS4 last generation, it seems in 2020 
Microsoft has shifted the goalposts of success. As Phil Spencer notes, Microsoft’s aim is no longer to sell the most consoles, 
but to accumulate the most players, irrespective of where they’re playing. The console itself is now almost secondary.

For instance, Microsoft’s Game Pass subscription service, launched in 2017, provides access to Xbox titles across both 
Xbox consoles and PC. Game Pass follows a similar model to Netflix, wherein users pay a monthly fee to access a library of 
content. And although having a Game Pass membership isn’t mandatory, Microsoft reports 70% of X/S console users do. 
On the surface, subscription gaming seems to offer better value for money in terms of access to content, as  

The War

The Console War
The epic battle, who will win.

Game of The Year
Learn about the BEST game of 2023.

 »Calendaer
 »Early Access
 »Prieview
 »Connect
 »Gear

Best Newly 
Released Games
Sons of the Forest
Elden Ring
High on Life
Hogwarts Legacy
Dead Space
Risen

Games To Last 
the Test of Time
Gears of War
Battlefront
Titanfall 2
Call of Duty
Assassin’s Creed
Left 4 Dead

What’s to  
Come Next
Escape From Tarkov
Sea of Thieves
Yugioh Master Duel
Final Fantasy
Suicide Squad
League of Legends

Inventory

7
11
15
16
20
22

25
27
31
33
35
39

43
45
47
51
53
57

59-60
Newly Released
Top games released so far!

Games That Last 
the Test of Time
Games that never grow old!

What’s Next
Games to be 
released soon!

Will the Console
Race Continue
Does Xbox and Playstation’s  
epic battle continue on?

4/11/23 Issue #2

Game of The Year 
Best game of 2023!

RAGEQUIT
Stop Raging, Start Gaming

4/11/23 Issue #1

RAGEQUIT
Stop Raging, Start Gaming

Newly Released 
Top games released!

Games That Last 
the Test of Time
Games that never grow old!

What’s Next
Games to be released!

Will the Console 
War Continue
Does Xbox and Playstation’s  
epic battle continues on?

Game of The Year 
Best game of 2023!

Newly Released 
Top games released!

Games That Last 
the Test of Time
Games that never grow old!

What’s Next
Games to be released!

Will the Console 
War Continue
Does Xbox and Playstation’s  
epic battle continues on?

4/11/23 Issue #3

RAGEQUIT
Stop Raging, Start Gaming

Game of The Year
Best game of 2023!



Mason Murphy  / Typography 4  /  Magazine

Final

4/11/23 Issue #1

RAGEQUIT
Stop Raging, Start Gaming

Newly Released 
Top games released!

Games That Last 
the Test of Time
Games that never grow old!

What’s Next
Games to be released!

Will the Console 
War Continue
Does Xbox and Playstation’s  
epic battle continues on?

Game of The Year 
Best game of 2023!

US:$15.99 CA:$17.99

The Console War
The epic battle, who will win.

Game of The Year
Learn about the BEST game of 2023.

 »Calendar
 »Early Access
 »Prieview
 »Connect
 »Gear

Best Newly 
Released Games
Sons of the Forest
Elden Ring
High on Life
Hogwarts Legacy
Dead Space
Risen

Games To Last 
the Test of Time
Gears of War
Battlefront
Titanfall 2
Call of Duty
Assassin’s Creed
Left 4 Dead

What’s to  
Come Next
Escape From Tarkov
Sea of Thieves
Yugioh Master Duel
Final Fantasy
Suicide Squad
League of Legends

Inventory

7
11
15
16
20
22

25
27
31
33
35
39

43
45
47
51
53
57

59-60

This War’s 

on You!
By: Marcus Carter

In the latest salvo of an almost two-decade console war 
between Microsoft and Sony, both Sony’s Playstation 5 
and Microsoft’s Xbox Series S/X were launched last  

week. With increased spending on videogames due to 
ongoing quarantine and travel restrictions, the launches 
have been described as historically significant.  As is  
typical for a “next-generation” launch, both consoles  
sport significant boosts to computing power, support 4K 
graphics and offer faster performance and loading times. 
But unlike previous launches, they present starkly different 
visions for the future of video gaming.  

Sony continues to focus on providing exclusive content. 
Meanwhile, Microsoft yesterday launched its Project xCloud 
game streaming service in Australia — the most recent 
step in a wider trend towards embracing a subscription-
based business model. For a long time, new consoles had 
been primarily marketed around “platform exclusive” titles 
available only for that console. Sony and Microsoft have 

in the past paid millions to developers 
for exclusivity deals. In 2010, Microsoft 
paid Rockstar Games US$75,000,000 to 
stop Grand Theft Auto IV from becoming 
a Playstation 3 exclusive. Sony’s recent 
PS5 launch carries on this tradition. The 
console is marketed in terms of first-party 
exclusives, such as those developed by 
Naughty Dog (Uncharted, The Last of Us) 
and Sony Computer Entertainment’s Santa 
Monica Studio (God of War).

Sony has also had great success selling 
hardware peripherals that make its consoles 
more attractive, evident in recent quarterly 
revenues. The PlayStation virtual reality 
headset sold more than five million units 
worldwide during the last generation. That 
said, although Sony vastly outsold Microsoft 
with the PS4 last generation, it seems in 
2020 Microsoft has shifted the goalposts of 
success. As Phil Spencer notes, Microsoft’s aim 
is no longer to sell the most consoles, but to 
accumulate the most players, irrespective of 

The War where they’re playing. The console itself is  
now almost secondary.

For instance, Microsoft’s Game Pass 
subscription service, launched in 2017, 
provides access to Xbox titles across both 
Xbox consoles and PC. Game Pass follows a 
similar model to Netflix, wherein users pay a 
monthly fee to access a library of content.  
And although having a Game Pass membership 
isn’t mandatory, Microsoft reports 70% of X/S 
console users do. On the surface, subscription 
gaming seems to offer better value for money 
in terms of access to content, as gamers don’t 
have to buy the games outright. But as has 
been the case with competing television and 
film streaming services, should subscription 
gaming become more common, paying for a 
range of subscriptions may become costly — 
especially if certain games are exclusive to 
certain services.

Continues on page 9
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Age of Wonders 4 [PC, PS5, XSX] – May 2
Redfall [PC, XSX] – May 2
Grindstone [PS5, XSX, PS4] – May 3
Silica [PC] – May 3
Tape to Tape [PC] – May 3
Jected - Rivals [PC] – May 4
Mia and the Dragon Princess [PC, PS5, XSX, PS4, XBO, Switch] – May 4
Propagation: Paradise Hotel [PC VR, Quest] – May 4
Space Gladiators [PS4, XBO, Switch] – May 4
Duru - About Mole Rats and Depression [PC] – May 5
Hogwarts Legacy [PS4, XBO] – May 5
Hometopia [PC] – May 5
These Doomed Isles: The First God [PC] – May 5
Another Fisherman’s Tale [PC VR, PSVR 2, Quest 2] – May 11
TT Isle of Man - Ride on the Edge 3 [PC, PS5, XSX, PS4, XBO,  
Switch] – May 11
The Legend of Zelda: Tears of the Kingdom [Switch] – May 12  
(pre-order The Legend of Zelda: Tears of the Kingdom)
Atlas Fallen [PC, PS5, XSX] – May 16
Humanity [PC, PS5, PSVR 2, PS4, PSVR] – May 16
Tin Hearts [PC, PS5, XSX, PS4, XBO] – May 16
Trinity Trigger [PS5, PS4, Switch] – May 16
Zool Redimensioned [PS4] – May 16
I Am Future [PC] – May 18
The Outlast Trials [PC] – May 18
Lego 2K Drive [PC, PS5, XSX, PS4, XBO, Switch] – May 19
Inkbound [PC] – May 22
After Us [PC, PS5, XSX] – May 23
Amnesia: The Bunker [PC, XSX, PS4, XBO] – May 23
Blooming Business: Casino [PC] – May 23
Glitch Busters: Stuck on You [PC, PS4, Switch] – May 23
Miasma Chronicles [PC, PS5, XSX] – May 23
Puzzle Bobble Everybubble! [Switch] – May 23
Star Trek: Resurgence [PC, PS5, XSX, PS4, XBO] – May 23
Cassette Beasts [XBO, Switch] – May 25
Do Not Feed the Monkeys 2099 [PC, Switch] – May 25
Hello Neighbor VR: Search and Rescue [PSVR 2, PSVR] – May 25
The Lord of the Rings: Gollum [PC, PS5, XSX, PS4, XBO] – May 25
Tennis Manager 2023 [PC] – May 25
Forspoken: In Tanta We Trust DLC [PC, PS5] – May 26
Continues on page 10
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The Game Pass service uses “cloud 
gaming” technology. Whereas consoles 
provide the local computing hardware 
needed to play games, cloud gaming 
involves streaming games over the internet, 
from a host’s remote servers to the user’s 
device. In the past, this hasn’t worked well 
due to “high latency”. This refers to the 
delay between making an input (such as 
shooting a character) and seeing the result 
(the character being shot). However, with 
improved computing power, internet speeds 
and clever design tricks, cloud gaming is 
becoming a crowded market, with big tech 
companies including Google and Amazon 
joining in, too.

Sony began experimenting with cloud 
gaming in 2014 with PS Now. This service 
allows the streaming of older titles, such 
as PS3 games. And while Sony continues to 
offer PS Now for the PS5, and at a cheaper 
price point than Microsoft’s Game Pass, the 
PS Now is still focused on old games.

On the other hand, Microsoft is 
aggressively pushing its new Project 
xCloud. This service, which comes bundled 
with the GamePass, allows users to 
stream certain newer Xbox games directly 
to their smartphone or tablet, without 
even needing to own an Xbox console.  
Clearly, Micosoft’s focus is on players, 
not consoles. Considering the massive 
impact smartphones are having on who 
plays games (and how often), Microsoft 
may be setting itself up to engage a much 
larger audience than ever before. In light of 
Microsoft’s shifting approach, we’re now in 
a situation where two winners will likely take 
large chunks of different markets, by doing 
different things.

9

Suicide Squad: Kill the Justice League [PC, 
PS5, XSX] – May 26
Company of Heroes 3 [PS5, XSX] – May 30
System Shock Remake [PC] – May 30
Decarnation [PC, Switch] – May TBC
Solasta: Crown of the Magister: Palace of Ice 
DLC [PC] – May TBC
WrestleQuest [PC, PS5, XSX, PS4, XBO, 
Switch] – May TBC
Gunfire Reborn [PS5, PS4] – June 1
Killer Frequency [PC, PS5, XSX, PS4, XBO, 
Switch, Quest 2] – June 1
Street Fighter 6 [PC, PS5, XSX, PS4] – June 2
We Love Katamari Reroll + Royal Reverie [PC, 
PS5, XSX, PS4, XBO, Switch] – June 2
Diablo 4 [PC, PS5, XSX, PS4, XBO] – June 6
Loop8: Summer of Gods [PC, PS4, XBO, 
Switch] – June 6
Pro Cycling Manager 2023 [PC] – June 8
Tour de France 2023 [PC, PS5, XSX, PS4, 
XBO] – June 8
Greyhill Incident [PC, PS5, PS4] – June 9
Goodbye Volcano High [PC, PS5, PS4] –  
June 15
Park Beyond [PC, PS5, XSX] – June 16

Aliens: Dark Descent [PC, PS5, XSX, PS4, XBO] – 
June 20
Crash Team Rumble [PS5, XSX, PS4, XBO] – 
June 20
Trepang2 [PC] – June 21
Final Fantasy 16 [PS5] – June 22 (Final Fantasy 
16 pre-order)
C-Smash VRS [PSVR 2] – June 23
Destroy All Humans! 2 - Reprobed Single Player 
Edition [PS4, XBO] – June 27
Story of Seasons: A Wonderful Life [PC, PS5, 
XSX, Switch] – June 27
Revival: Recolonization [PC] – June 28
Crime O’Clock [PC, Switch] – June 30
Master Detective Archives: Rain Code [Switch] – 
June 30
Samba de Amigo: Party Central [Switch] – June 
30
A Little to the Left: Cupboards & Drawers DLC 
[PC, Switch] – June TBC
Cricket 24 [PS5, XSX, PS4, XBO] – June TBC
Continues on page 20
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US:$15.99 CA:$17.99US:$15.99 CA:$17.99

skylIne gamIng ChaIrs

Because gaming isn’t 
easy on the bottom.

We’re here to help!
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1. Instant calendar app
2. File management app
3. Oil change app/ car care
4. Dressing app – colors and styles 
5. Addiction app 
6. Sandwich making app
7. Cleaning app – time oriented
8. Find my car app – parking 
9. Health care app – when to make doctor and dentist appointments
10. Gaming app – helps simplify games for better gameplay
11. Alcohol consumption app – drink timer when you can have another 
/ not drink to much so you can drive home
12. App for creating ideas for new art
13. Tv show reminder for new episodes
14. Life helping app – helps with life issues

App Ideas
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Creative BriefCLIENT

OBJECTIVES AND PRIORITIES

TARGET AUDIENCE

SITUATIONAL ANALYSIS

CALL TO ACTION

COMPETITORS

DELIVERABLES

MANDATORIES

METRICS OF SUCCESS

Gahanna Health Center is a health facility 
that has physicians to care for your entire 
family. They offer multiple services, including 
physical therapy, ultrasound, x rays, MRI, digital 
mammography, and lab services. They have a 
team of expert physicians including primary care, 
heart and vascular, orthopedic, and more. 

The objective of this service is to help the user 
track when they should see their doctor, dentist, 
etc. The service would also leave daily reminders 
of things to help keep the user healthy. Through 
a clean and easy to use layout, the user would 
be able to track their health and hopefully 
improve their health at the same time.

The audience for this service would be people 
looking to get healthy and people who need 
help remembering when they need a checkup. 
This product would be available for everyone 
and marketed toward frequent health app and 
store customers.  The age range that this will be 
marketing for is 20-50 years of age.

Sleepcycle
Fitplan
Fooducate
Healthtap

Fully designed interface
Invision prototype
Presentation sample for screens

Company logo
Brand specific formatting

The success of this product would be gauged 
on how it helps/effects the users.  If the health 
of the user increases or they consistently make 
and have appointments with doctors, then the 
product can be considered a success.

Clean and easy to use interface that allows the 
user to learn about their health and schedule 
doctors’ appointments. 

People do not see doctors as often as they 
should, including myself. Also, most young  
adults do not know what is health for them  
and what is not.  This app was created to  
help these people learn to be healthier.   
That being by going to the doctors and  
learning what is good and what is not.

Pocket Doctor   |   UI/UX Design
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Research/Ispiration
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Research/Insiration
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Research Questions

1. How often do you see your 
doctor, dentist, ect? Never, 
sometimes, often, very often.

Answer: Never

User #1 User #2 User #3

2. How often do you use your 
phone? Never, sometimes, 
often, very often.

Answer: Sometimes

3. Do you know how often 
you should see them? Do 
you know when your next 
appointment is?

Answer: No, No

4. Would you see a doctor if 
you did not have to?

Answer: No

1. How often do you see your 
doctor, dentist, ect? Never, 
sometimes, often, very often.

Answer: Sometimes

2. How often do you use your 
phone? Never, sometimes, 
often, very often.

Answer: Very Often

3. Do you know how often 
you should see them? Do 
you know when your next 
appointment is?

Answer: Yes, No

4. Would you see a doctor if 
you did not have to?

Answer: No

1. How often do you see your 
doctor, dentist, ect? Never, 
sometimes, often, very often.

Answer: Often

2. How often do you use your 
phone? Never, sometimes, 
often, very often.

Answer: Very Often

3. Do you know how often 
you should see them? Do 
you know when your next 
appointment is?

Answer: Yes, No

4. Would you see a doctor if 
you did not have to?

Answer: Yes

5. Would you be more inclined 
to see a doctor if you were 
reminded?

Answer: No

5. Would you be more inclined 
to see a doctor if you were 
reminded?

Answer: No

5. Would you be more inclined 
to see a doctor if you were 
reminded?

Answer: Yes
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Competitive Research

Fabulous: Daily Habit Tracker

Welcome to the world of 
Fabulous. Unlock the power of 
habits and routines. Prioritize 
your metal health, build healthy 
habits and improve your life one 
step at a time. 

Daylio Journal-Daily Diary HealthView K Health | Primary Care SymptomMD

Self-Care Bullet Journal with 
Goals - Mood Diary & Happiness 
Tracker. Enables you to keep a 
private journal without having to 
type a single line.

HealthView app integrates with 
the Apple Health app and allows 
you to see your health data in a 
broad clean way, by allowing you 
to drill down to moredetails in an 
easy and quick way!

AI-powered primary care 
platform for 24/7 access to 
doctors, virtual wellness  
visits, chronic disease 
management & prevention, 
perscriptions, & more.

SymptomMD is designed to be 
your “go-to app” for managing 
your family’s health. It provides 
tools for making every day 
health decisions.
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Wireflow
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Wireflow
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Color/Type

C:39 Y:42 M:0 K:0

C:64 Y:47 M:0 K:0

C:7 Y:48 M:18 K:0

Forma DJR Mirco

Justus Pro:
Medium

Forma DJR Diplay:
Light 
Regular
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App Pages
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Final Image
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